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ghEImior this research is twofold:

oT R Examine consumers’ preferences for
BOLAOES guality” attributes.
= fTo ildentify. those factors associated (o
pUrChase of potato of better quality.

=
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For producers to know which quality cues
and attributes are relevant and available to
consumers.

From consumers’ perspective, qualities
' have to be visible and understandable to
8 reduce uncertainty about the products.

Lo meet consumers; expectations and
preferences




IHECORcEptofiquality hasibecome c_rucial In
r;w IEWapproaches of Demand Theory

oF‘r-' SUMers denive utility from goods ~ attributes.

_

, “*T"*ED‘ Helimers . choices are definitely conditioned by
= {lie uncertainty they perceive with regard to
diffierent qualities offered. (LLancaster, 1966)

Quality’ Is Incorporated as an additional’ variable
in feod demand functions. (Antle, 1999)




Caswellr et al; (2000, 2002) indicate’ that food
guality’ attributes canibe analyzed along arUnified
Quality’ Eramework as it is used as’ the basis of:
our empiricaliwork:

This process is Influenced by personal and
situational factors.




Prior Experience; Level of Education; Perceived Quality Risk, Quality-Consciousness

Usage Goals, Other Personal and Situational Factors
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Source: Caswell et al. (2000, 2002).




Quality characteristics related to the purchase of potatoes

FOOD SAFETY

Intrinsic Quality Attributes
Credence Quality Attributes

Credence Quality Attributes
NUTRITION

Intrinsic Quality Cues
Intrinsic Quality Cues
Intrinsic Quality Cues
Intrinsic Quality Cues

SENSORY

Extrinsic Quality Cues
Extrinsic Quality Cues
Intrinsic Quality Cues
Intrinsic Quality Cues
Experience Quality Attributes
Intrinsic Quality Cues
Experience Quality Attributes
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Extrinsic Quality Cues
Extrinsic Quality Cues
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Credence Quality Attributes
Credence Quality Attributes
Credence Quality Attributes
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Consumer attitudes and perceptions of potato quality
attributes were selected from discussions with consumers,
producers and retailers’ focus groups.

(Rodriguez et al., 2008)

(household income and size, employment status, education,
age, frequency of C|30tato shopping and consumption,

attitudes towards food safety, perceptions of potato quality,

willigness-to-purchase)




Consumers; perceptions about potatoes quality attributes




Price iIs not relevant




EmpiricallAnalysis

Ordered Logit Model

Variables

DEPENDENT VARIABLE (_Ordinal) Consun_wers'llngness to buy potato

Frequency

0 = less than once a week-2 times a week (35%); 1 = 3-4 times a week (49%); 2 = 5 and more
times a week (16%)

INDEPENDENT VARIABLES

Quantitative Explanatory Variables

Household size Average = 3 persons
Age Average = 50 years old
Balanced Diet Average = 7 points
Potato Fattening Average = 5 points
Preparation / Convenience Average = 8 points
Price Average = US dollar 0.46

(exchange rate, June 2009, 1 US dollar = 3.80 Argentinean Pesos)
Categorical Explanatory Variables

Educaction 0 = Modest education (61%); 1 = High education (31%)
Size 0 = No (38%); 1 = Yes (62%)
Skin 0 = No (66%); 1 = Yes (34%)




Estimation Results for Ordered Logit:Model
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THRESHOLD FREQUENCY (= 0)*

— * %%

LOCATION HOUSEHOLD SIZE***
ik AGE***

3 BALANCED DIET***
POTATO FATTENING*
PREPARATION /
CONVENIENCE**
PRICE*

EDUCATION (= 0)**
EDUCATION (= 1)
SIZE (= 0)**

SIZE (=1)

SKIN COLOUR (= 0)**
SKIN COLOUR (= 1)

Significance level: ***p<0.01; **p<0.05; *p<0.10 n = 471 households
a: this parameter is redundant Link function: logit




households with high number of members have a

higher probability to consume fresh potato more
frequently.

older respondents consume more frequently fresh
potatoes than younger respondents.

i—

-I:n'ousehol_ds considering potato as a relevant food for
a balanced diet are likely to consume more frequently
fresh potato.

there is an inverse relationship between frequency of
consumption and the belief that potato helps to get fat.




those consumers considering potato as "a food easy
to prepare meals and also easy to clean have a higher
probability of consuming this good more frequently.

_households paying higher average potatoes prices
are likely to consume fresh potato less frequently.

‘_"

low educated consumers have a higher probability to
buy fresh potatoes more frequently.

those who do not care about potato size and skin
colour have a low probability to consume fresh potatoes
more frequently.

and




CONSUMENS: Want tor MEEt theli EXPECHation fior SIZE;
CoIoUIE  texture, andnuthtenalsvalue, When purchasing
POLALOES:

=In Argentina, there is a little consumer recognition of
potato varieties and their culinary uses. This lack of
InNformation creates an excellent opportunity for market
niche developing.

Prodlicers and stakenolders ehould dive) ter CONSUMErs
seMEthinG) terlepk o and tellsthen they: Naver made; the

gL AECISIeNS.

= Information provided in food labels is an instrument to
imfprove consumers perception of potato quality and also
inform to those consumers that are willing to buy and pay

a price premium for this product.
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